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Mobile marketing encompasses a wide array of technologies and channels.  From apps, to websites, from text 

messaging to advertising, the mobile space is a complicated world for any marketer.  In Circle44 Mobile’s web 

survey, the focus is on the websites specifically designed for the mobile handset.   

Internet use via mobile phones has been increasing at a dramatic rate over the past two years.  Since the release of 

Apple’s first iPhone, when and where people browse website has truly gone mobile.  Despite the fact that we are over 

two years into the mobile web revolution, there continues to be a wide range of accessibility and quality when 

browsing the web from a mobile phone.   

One of the main challenges for consumers today is finding a company’s mobile website. With no best practices or 

standards, companies may put their mobile site at mobile.company.com, m.company.com, www.company.com, 

www.company.mobi or a number of other places.  The best practice for companies is to make their company.com 

and www.company.com redirect to wherever their mobile site is, but surprisingly of the 300 websites in the survey 

that had mobile-friendly versions, only half properly redirected from their “desktop” site to their mobile site. 

Overall, among the 1200 domains analyzed, only one quarter of them had a website with content and layout targeted 

at a mobile phone user.  Redirecting the main domain name to the mobile site was the top access method at 13% 

and m.company.com was right behind that at 11%. 
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TOP US BRANDS 

There are many ways to slice and dice the 1,700 US 

consumer brands in our survey. We will start with a 

comprehensive look at the top 1,000 brands as 

reported by BrandWeek magazine. These top brands 

span every category: consumer products and services, 

retailers, manufacturers and government agencies.  As 

one might expect, this grouping of top advertisers is 

also spending the time and effort to make sure their 

websites are ready for mobile visitors.  These brands 

were 50% more likely to have a mobile website than 

the average of the entire survey.   

AUTOMOTIVE 

With the start of a new year, auto shows are just 

around the corner in the US.  So are auto 

manufacturers ready for the mobile world?  In a word: 

Yes.  In the survey, automotive is one of the most 

mobile-ready of any of our brand segments.  Of the 

thirty-five US auto brands reviewed, 57% have a 

mobile-friendly website.  The two consistent features 

across the sites were dealer locators and vehicle 

descriptions.   
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FOOD & BEVERAGE 

While the food and beverage industry is one of the 

largest advertising segments, their presence within the 

mobile web is not particularly strong.  For the brands 

that do have mobile websites, most of them are 

focused around products, with supporting content such 

as downloads, wallpaper and recipes.   One interesting 

note in the eternal battle between Coke and Pepsi, 

Pepsi has clearly made a strategic decision not to 

worry about the mobile web yet, while Coke has  

mobile friendly sites for Sprite and Diet Coke. 

RETAILERS 

We just ended the busiest shopping time of the year 

and reports are that mobile played a big part in the 

holiday shopping extravaganza.  While Deloitte 

reported that 45% of shoppers would use mobile 

phones to do research, it looks like retailers may not 

have been the ones providing that information.  Mobile 

websites among America’s top 100 retailers fell right in 

line with the averages from this survey.  Mobile retail 

sites included store locators, product descriptions and 

lead by Amazon, Ecommerce.  
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TRAVEL 

Rounding out this month’s mobile web survey is the 

travel category.  Although it isn’t surprising that this is 

the big category for mobile web, the level to which 

mobile prevails as a marketing channel is.  Of the top 

26 airline, hotel and auto rental companies in the 

BrandWeek Superbrands, only three of them did not 

have a mobile website.  Travel websites focus on 

booking and availability, along with airline flight times 

and details.   So when you are thinking about heading 

to Mobile, use your mobile. 

  

 

METHODOLOGY 

The January 2010 Circle44 Mobile survey was conducted during the final week of December 2009.  All data was 

collected based on the experience of an iPhone user visiting the selected websites.  The 1700 US brands used came 

from a variety of sources including BrandWeek, stores.org, Restaurant and Institutions Magazine, and Wikipedia.  

Top brand lists were based on the best available data at the time of the survey.  To create the best equity possible, 

brands that were created with staggered release timing, such as movies and video games, were not included in the 

survey. 

The main domain for each brand, as reported by a Yahoo search, was examined through five versions: the domain 

itself, mobile.domain.com, m.domain.com, domain.com/mobile and domain.mobi.  The resulting page was analyzed 

to determine if it was in fact a mobile-friendly web page.  For the purposes of this survey, mobile-friendly is defined as 

a site designed specifically for a smaller screen, less than 640x480. 
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ABOUT CIRCLE44 MOBILE 

Circle44 Mobile, a unit of DigiKnow, is a mobile marketing agency that develops campaigns, systems and tools to 

connect people with clients’ ideas and products through mobile technologies. We are experts in knowing their 

customers and how these customers use technology. Equally important, we are experts in knowing how to use 

creativity to leverage insights and in how to deliver the technologies to exploit them.  

Often referred to as the third-screen, mobile phones, and more specifically smart phones, have already become a 

part of our everyday lives.  Circle44 believes that this expansion will continue to the point that Internet-enabled 

phones will be the only kind of phones the next generation of consumers will ever know.  Because of this, Circle44 is 

continually learning and adjusting its digital marketing recommendations to meet ever-changing market.  From mobile 

web, to applications, from text-messaging to mobile advertising, we know the mobile space and how it can be 

engaged for client success. 

 


