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Mobile Web Survey 
March 2010 

 

Mobile marketing encompasses a wide array of technologies and channels : apps, websites, text messaging, and 

advertising. Circle44 Mobile’s web survey, focuses on the websites specifically designed for the mobile handset.   

The mobile web continues to expand, but activity in the month of March slowed as compared to the last two months 

in this survey.  In the previous reports, we’ve looked at food & beverage, retailers, restaurants and travel sectors. This 

month, we review what’s changed and dive into changes in the automotive industry’s mobile presence and look at 

what the top CPG brands are doing in mobile. 

Overall there was not a significant move within the 1200 plus brands analyzed in our data set.  There were a few new 

sites and/or mobile access points, but not enough to move the numbers on the chart up a full percentage point. 
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WHAT’S CHANGED? 

During the last month, despite the lack of a dramatic volume change in the mobile space, there were several brands 

that came online with mobile websites.  CircuitCity.com, the online-only rebirth of the former big box electronics 

retailer, launched their mobile site at m.circuitcity.com.  The site allows users to drill down to an individual product 

page through a series of menus, but doesn’t allow for purchasing and doesn’t display pricing information. 

In the February survey, we charted the top 400 restaurants usage of mobile, and this month, two new restaurants 

have joined the mobile-friendly web.  J. Alexander’s and Rib Crib launched mobile websites featuring restaurant 

locations and menus for the locations.  Both sites feature their menus as PDFs, which work perfectly on the iPhone, 

ok on Android, but don’t work well at all on the BlackBerry. 

TOP US BRANDS 

This month, we saw some mobile growth, in the top 

1000 US brands both overall and most notably in the 

automatic redirect category.  Just some of the brands 

that have added an automatic redirect from their home 

page include Taco Bell, Holiday Inn Express and 

United Airlines. 
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CONSUMER PACKAGED GOODS 

CPG companies are some of the largest advertisers in the United States and often are willing to push the envelope 

for marketing and branding.  Surprisingly, their presence within the mobile space is still relatively limited.  For the top 

non-food CPG brands, mobile websites are few and far between.  Of the BrandWeek top brands, only Crest and 

Pantene have mobile-friendly websites.  Because of this limited data for the top brands, we looked at the brand 

websites for P&G and found that 14 of their 69 (20%) US brands reviewed have mobile websites, which is well below 

the survey average. 

AUTOMOTIVE 

Although already one of the strongest sectors reviewed 

in the mobile survey during 2010, the automotive sector 

continues to embrace the mobile web more and more.  

This month, Hyundai (hyundaiusa.com) launched their 

mobile website and included a handy feature for finding 

a dealer.  The Hyundai mobile website allows visitors to 

use their phone’s GPS to quickly find a dealer nearby, 

without having to type in a zip code. 

 

  

 

 

  



 

 

 

 

 

INDUSTRY SURVEY 

             

3615 Superior Avenue, Building 44, 4th Floor Cleveland, OH 44114 Phone 216.325.1800 

 

METHODOLOGY 

The March 2010 Circle44 Mobile survey was conducted during the final week of February 2009.  All data was 

collected based on the experience of an iPhone user visiting the selected websites.  The 1700 US brands used came 

from a variety of sources including BrandWeek, Restaurant and Institutions Magazine, and Wikipedia.  Top brand lists 

were based on the best available data at the time of the survey.  To create the best equity possible, brands that were 

created with staggered release timing, such as movies and video games, were not included in the survey. 

The main domain for each brand, as reported by a Yahoo search, was examined through five versions: the domain 

itself, mobile.domain.com, m.domain.com, domain.com/mobile and domain.mobi.  The resulting page was analyzed 

to determine if it was in fact a mobile-friendly web page.  For the purposes of this survey, mobile-friendly is defined as 

a site designed specifically for a smaller screen, less than 640x480. 

ABOUT CIRCLE44 MOBILE 

Circle44 Mobile, a unit of DigiKnow, is a mobile marketing agency that develops campaigns, systems and tools to 

connect people with clients’ ideas and products through mobile technologies. We are experts in knowing their 

customers and how these customers use technology. Equally important, we are experts in knowing how to use 

creativity to leverage insights and in how to deliver the technologies to exploit them.  

Often referred to as the third-screen, mobile phones, and more specifically smart phones, have already become a 

part of our everyday lives.  Circle44 believes that this expansion will continue to the point that Internet-enabled 

phones will be the only kind of phones the next generation of consumers will ever know.  Because of this, Circle44 is 

continually learning and adjusting its digital marketing recommendations to meet ever-changing market.  From mobile 

web, to applications, from text-messaging to mobile advertising, we know the mobile space and how it can be 

engaged for client success. 

 


